TO: Santa Rosa County Board of County Commissioners
FROM: Julie Morgan, Tourist Development Director
SUBJECT: Santa Rosa Arts & Culture Local Event Marketing Application Request

DATE: January 8, 2016

RECOMMENDATION

Discussion of accepting and approval of the Santa Rosa Arts & Culture Local Event Marketing
Application Request.

BACKGROUND

The Tourist Development Office received a Local Event Marketing Application request from the Santa
Rosa Arts & Culture Foundation, Inc. on December 16, 2015 from in the amount of $5,000 to support
their Annual Riverwalk Arts Festival on March 5 - 6, 2016.

e This application was received on December 16, 2015 after the due date of August 31, 2015.

e The TDO contacted the Santa Rosa Arts & Culture Foundation, Inc. on three different occasions
to remind them of the August 31, 2015 deadline.

e This request was presented to the Tourist Development Board of Directors on January 7, 2016
at the regular TDC BOD meeting. The Request was supported by the TDC BOD in the amount
of $3,000 and voted 6 to 1 in favor.

Due to the fairness of the process that was approved by the BOCC involving the new Local Event
Marketing Application grant cycle, caution in granting funds outside the grant cycle unless there are
special circumstances is suggested.

The TDO supports the efforts of the Santa Rosa Arts & Culture Foundation, Inc. and all events they
host that support tourism in Santa Rosa County. They are a vital part of tourism in Santa Rosa County.
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Substaiital Retorns o Government Tregsurios — 55 Ralurn -:'l;!—.r.- Each Stafe §1 hhwasled
Florida's not-for-profit ars and culture industry edelivars more than $446.5 million in local and slale government ravenut — $250
o i

: 0 million 1o leeal governments,®

Supports Ovar 88,326 Full-Timn JGES Yhroughout florlda
According to Dun & Bradsirest as of January 2014, Flosida is home lo 57,453 arls-related businesses that employ 212,779 people.
Thess arls-centric businessas ore vila! {o help build and sustain econamic diversity and vibrancy. Florida's nof-for-profil arts and cul-
ture organizations suppert over §8,326 full-time equivalent jobs thot generate over $2.1 billion in househald income to local resi-
dents.*

Bullds A Diversa and lnnsvelive State Egqnamy
Elorida's arts and culiure not-for-profit induslry generales over $3.1 killion in local economic alivity: lost reporled amounts ore $1 4
billion spent by the nob-for-profit ards and culiural organizations und $1.7 hillion in avent-reloted spending by their audiences.
According 1o such nan-orls organizations like the Flotida Chomber and Assacialed Industies of Florida, our ors and cullure
rascurces are vital 1o build a sirong, diverse, and innovalive econumy.”
f"-,;'ﬁ:u' ¢ Tourism T --‘*g'ﬁ"t"“i i.IU?E!;'.;‘.
According 1o Florida Tox Watch Tourism Research Repord, 74.3% of visitors to Florida porticipote in cultural achivitias., The report goss
on to say we need to understond the factors thal make Florida an aifraclive destination and retain ond enhance thoss foctors.
Rasearch demonsirates thal of the 58-million attendaas {B4% rosidents) and visitors {165%) ot Florida arls and cullure events, the non-
lacal attendass spand on average of 137 percent more {lsdging, meals, fransportalion, suuvenirs, etc.) than resident alendess per
parson: $57.49 vs. 524.25.°
Gives Florda the Competlilve Edge to Altracd and Ratain Key Busineszes

Part of the criteria used by bath Scripps Research and Buraham Instilute for Medical Research on whare fo locole in Florida wias how
healthy the arls and cullure resources ware in ihe areas they considerad, Thay decided upon Palm Beach ond Orange counties, both
repleta with qualily and diverse arls and cullure rasauress. Cilies are compeling to attract naw, promising businesses; and "inferna-
Nional studies show that the winners will bs communities that offer an abundance of arts ond culture opparunities.”

Davelops Strong and Effaciive Private-Public Porinarships
Ovar 50% of Florida’s arts and culture not-for-profit organizalions’ annual operaling budgets must ba raisad through individual con-
iributions: fund-raising events; corporale and foundalion suppor; and local, state, and federal governmentsl grants. State support
15 crifical fo help leverage ather revenue sourcas ceilical 1o austain this ereative indushy — jobs, programming, ars education, and
grsoler access for mare residents and tourists,

Staia favesimant 13 Vital to Leverage Mililens In Supponi
Florida restored its critical invastraent in ils arls and cullure resourcas in 2014 hy providing appropriations thal fully fundad all qual-
ified grants from the Florida Depariment of Stofe Division of Cullural Affairs. Florida is now ranked #6 in per capila funding from
the National Assembly of Stala Arls Agencies. Lal's conlinue to werk tegether ihrough public and privote paringrships lo build
Florida rich in eultural diversity and guolity that gives our stala a campeliiva edge to ollract feurisls and businesses. These qualified
Florida ads and cultural organizations use these stale granis fo leverage raising millions in malching dollars necessary to sustain
and advance this craotive industy. Florida’s arls and culture induslry impudls the econgmy, education, lourism, communily devalop-
menl, and quality of lifa for residenls of and visitors lo Florida,

Por additiona! Infarmation,
plaase contoct the Flodda Coliurol Alliohoe:

Gl Info@Heanet Telophons: 567-848-6231 wunn TLE Al

* ha Economic Impact of Monprofit Arls and Cullure Qrgonizalions and Their Audiences in tha State of Florida, Americans for the
Arls Arts & Eeanomic Prosperly [l Study and Americans for the Arls' The Creative Industries in Florido, 2014
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