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December 15, 2015

Julie Morgan
and Members of the TDC Council
Santa Rosa County Tourist Development Office
8543 Navarre Parkway, Navarre FL 32566

Dear Ms Julie Morgan and Members of the TDC Council:

The Santa Rosa Arts & Culture Foundation (SRACF) is a Florida non-profit 501(c)(3) organization committed to serving
as a catalyst for growth and appreciation of the visual arts, performing arts and historic preservation since February,
2003.  We are a membership-based organization that promotes education and public interest in the arts.

The upcoming 28th Annual Riverwalk Arts Festival, March 5-6, 2016, hosted by the Santa Rosa Arts & Culture
Foundation, is a juried arts show and heritage arts festival that brings together local, regional and national artists for
an annual festival on the banks of the Blackwater River in Historic Downtown Milton. 

We expect 15,000 plus attendees.  In conjunction with this festival, the SRACF also hosts Santa Rosa Celebrates the
Arts and the Annual Children's Arts Festival. Both are events providing a venue for all SRC Schools to display their art-
work (at no cost) competing in several categories: Visual Arts, Creative Writing Arts, Performing Arts, Youth Arts
Workshops, SR Celebrates the Arts Poster Design Contest and "Come Meet the Artist" reception. Participation was
greater than imagined as more than 1,300 students joined the competition.  All of the artwork will be on display at the
Riverwalk Arts Festival on March 5-6, 2016.

The Santa Rosa Arts & Culture Foundation is asking for a marketing grant of $5,000.00 to do a campaign to create
an immediate awareness of this amazing arts festival. Due to a major and untimely change of officers at the SRACF
this application is months late. We realized that the application date was well past and had no intention of applying for
a “grant” to do the much needed advertising/marketing for our beloved event - even though it is imperative for and to
the success of this Santa Rosa County, Florida premier event. BUT . . . many thanks to Alan Lowery (who sits on the
Milton, Florida City Council AND the Santa Rosa Tourist Development Council) for actively encouraging us to apply.
Mr. Lowery saw our great need and dire situation brought on by varied circumstances that have been effectively reme-
died. Mr. Lowery recognizes the value and integeral part we play in promoting the quality of life in our community.

Thank you so much for your consideration, and we so look forward to hearing from you.

Sincerely,

Jerry C. Cummings
President

The mission of the
Santa Rosa Arts and Culture Foundation, Inc.

is to vitalize and enrich the cultural arts in
Santa Rosa County, Florida. 





THE ARTS MEAN BUSINESS
ROBERT L . LYNCH, PRES IDENT AND CEO, AMERICANS FOR THE ARTS

The key lesson from Arts & Economic Prosperity III is that communities that invest in the arts reap the addi-
tional benefit of jobs, economic growth, and a quality of life that positions those communities to compete
in our 21st century creative economy. In my travels across the country, business and government leaders
often talk to me about the challenges of funding the arts and other community needs amid shrinking
resources.

They worry about jobs and the economic performance of their community. How well are they compet-
ing in the high-stakes race to attract new businesses? Is their region a magnet for a skilled and creative
workforce? I am continually impressed by their commitment to doing what is best for their constituents
and to improving quality of life for all. The findings from Arts & Economic Prosperity III send a clear and
welcome message: leaders who care about community and economic development can feel good about
choosing to invest in the arts.

Most of us appreciate the intrinsic benefits of the arts—their beauty and vision; how they inspire,
soothe, provoke, and connect us. When it comes time to make tough funding choices, however, elected
officials and business leaders also need to have strong and credible data that demonstrate the econom-
ic benefits of a vibrant nonprofit arts and culture industry. Arts & Economic Prosperity III is our third study
of the nonprofit arts and culture industry’s impact on the nation’s economy. Because of their rigor and
reliability, results from the 1994 and 2002 studies have become the most frequently used statistics to
demonstrate the value of arts and culture locally, statewide, and nationally. This new study is our largest
ever, featuring findings from 156 study regions (116 cities and counties, 35 multi-county regions, and five
statewide studies). Data were collected from an impressive 6,080 nonprofit arts and culture organizations
and 94,478 of their attendees across all 50 states and the District of Columbia.

By every measure, the results are impressive! Nationally, the nonprofit arts and culture industry gen-
erates $166.2 billion in economic activity annually—a 24 percent increase in just the past five years. That
amount is greater than the Gross Domestic Product of most countries. This spending supports 5.7 million
full-time jobs right here in the U.S.—an increase of 850,000 jobs since our 2002 study. What’s more,
because arts and culture organizations are strongly rooted in their community, these are jobs that neces-
sarily remain local and cannot be shipped overseas.

Our industry also generates nearly $30 billion in revenue to local, state, and federal governments
every year. By comparison, the three levels of government collectively spend less than $4 billion annual-
ly to support arts and culture—a spectacular 7:1 return on investment that would
even thrill Wall Street veterans.

Arts & Economic Prosperity III has more good news for business leaders. Arts and culture organiza-
tions—2 Arts & Economic Prosperity III | Americans for the Arts businesses in their own right—leverage
additional eventrelated spending by their audiences that pumps vital revenue into restaurants, hotels,
retail stores, and other local businesses. When patrons attend a performing arts event, for example, they
may park their car in a toll garage, purchase dinner at a restaurant, and eat dessert after the show.
Valuable commerce is generated for local merchants. This study shows that the typical attendee spends
$27.79 per person, per event, in addition to the cost of admission. When a community attracts cultural
tourists, it harnesses even greater economic rewards. Non-local audiences spend twice as much as their
local counterparts ($40.19 vs. $19.53). Arts and culture is a magnet for tourists, and tourism research
repeatedly shows that cultural travelers stay longer and spend more. Whether serving the local
community or out-of-town visitors, a vibrant arts and culture industry helps local businesses
thrive.

Right now, cities around the world are competing to attract new businesses as well as our
brightest young professionals. International studies show that the winners will be communities
that offer an abundance of arts and culture opportunities. As the arts flourish, so will creativity
and innovation—the fuel that drives our global economy. Arts & Economic Prosperity III is great
news for those whose daily task is to strengthen the economy and enrich quality of life. No longer
do business and elected leaders need to choose between arts and economic prosperity.
Nationally, as well as locally, the arts mean business!
















